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TOp Website 
Design Trends





Highly Accessible Web Design
01

In 2023 there be a greater emphasis on accessibility.









Interactive elements
03

Whether large-scale or small, on-page animations enhance user experience,
bringing a level of excitement to website visitors.

Engaged users are more likely to click, view and buy things.









Mobile Responsive Design
04

Ongoing web trends indicate a focus on developing thumb-friendly websites.
Most mobile website visitors navigate with their thumbs. 

So, putting the navigation bar, menu, and contact buttons in the thumb zone 
(towards the center of the screen) improves UX and user experience.









Chat Bots
05

According to the Harvard Business Review 81% of customers attempt to solve issues 
with a product before reaching out to a live representative. 91% of people also 
said that they would use a knowledge base if it can satisfy their needs.





SIMPLICITY
06

The future of web design is simple, and we mean that in every way.

Users no longer have the time to slog through a complicated website with unclear 
navigation or pages that load slowly due to large motion graphics .



Creative Color Branding
07

People judge products within 90 seconds of seeing them -
and 90% of that evaluation is based on color alone.





Dark vs Light Mode
08

Dark mode, night shift and other low light user interface options provide users 
with a low-contrast site or app that is easier to look at in low light environments.





Detailed Footers

09
What was once just used to provide contact information or a signup form has 

transitioned into a space to include additional elements of the homepage.







Landing Pages

10
A landing page is a standalone web page, created specifically 

for the purposes of a marketing or advertising campaign.
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Create your online image.



I am not...



Chris pratt
Owner, Creative Lab Designs

www.creativelabdesigns.com

- Public educator for 
seventeen years

- Founder of Creative Lab 
Designs

- Helping small 
business owners, 
entrepreneurs, and 
online coaches create 
their online image.

- Web design, 

logo/branding, social 
media management 
and marketing, and     
e- course 
development.



Website engagement
Your Secret Weapon for Conversion



1. Visual

2. Auditory

3. Reading / Writing

4. Kinesthetic (touch)

Our goal is to engage all of these modalities on our website on some level.

4 types of heroes (people who visit your site)



1. Grabs and retains attention

2. Builds trust

3. Social media friendly

4. Gives a personal touch

5. Creates a first impression

6. Conveys professionalism

Why you want to be mindful of this in your design



Engagement secret weapon
!"#$#%#&'()(*)&+#&'(,)'-(".(/)0#1#%-(2&')'-1-&"

- Your ultimate 
goal is to convert 
viewers to 
clients/customers

- Landing pages 
allow you to 
funnel the viewer 
with a strong call 
to action

!"#$%&$'()*+$,-+$.)/0

!"#$1&$2)3,+3,$4-)5/0$(+$
6/"+3,$7$-+8)$9)654+0

!"#$:&$2/+;8$2;//$,)$'6,")3



Thank you!

Chris pratt

Creative Lab Designs

Learn more: creativelabdesigns.com

Helping you create your digital presence
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