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Clarity Web Services

Learn more:
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YOUR WEBSITE SHOULD... RS

1) Hold Attention
2) Engage Visitors by Providing Value

..+ 3) Present Opportunities to “Buy-In”

4) Inspire & Measure Actions

5) Nurture Your Prospects & Clients
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THE MISTAKE

Many make the mistake of treating their website like a “digital brochure”

o Website hasn’t been changed in
months (or years)

o No measurement or Analytics L sl o

e No “Online Business” — just

information

PURPOSE

Your website is not a brochure!

WWW.EXAMPLE.COM

.
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Erum ut aut

eos maximol
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BEST AGENCY



S WEBSITE SUCCESS HACK:

e Imagine Your Website As
= A Star Employee
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WOULD YOU HIRE... RS

e A sales person that doesn’t

answer any questions?

e A customer service rep that

) o *

v o * - ignores your top clients?
.
‘-.-‘ " e Any employee that refuses to
».."'. : adhere to your dress code? ?«h\
22 ’
°c » Slackers who stop working when In
s ¢ g‘

they feel like it?



O THE ANSUWIER...
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(But this may sound like your website)
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i Absolutely NOT!
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THE "STAR EMPLOVEE"...

Has many

answers for your

customers’
questions

(or knows someone who does)
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THE "STAR EMPLOVEE"...

y o o’
e+ Makes it easy for your

oo *

e prospects to buy

¢+ (orwant to buy)
‘*--  whatyousell

y ¢ °

Adobe Stock | #99619922" -
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THE "STAR EMPLOVEE"...

e * "’
».'.
y o o °
0o *

s+ Shows up reliably,

oo *

e+ follows dress code,

':'- . speaks about your

*%. . business with confidence
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THE "STAR EMPLOYEE"...

X - Works 24/7 to build

.- your business!

Sl (Unless they’re human, that is)
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THE "STAR EMPLOVEE"...

++." Measures their

+-- results and reports
po*°’ .

*+." " on their progress

o (when given clear, achievable goals)
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— Step Back
— Rethink Your Website
— Get Expert Help
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Sclentiam Assoclates

Partnering with Entrepreneurs and Small Companies for
Branding, Websites, Graphics and Marketing

pla@scientiamassociates.com
calendly.com/piaciviletti




HOT MARKETING
TRENDS FOR 2025
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PEOPIE & CONTENT

Purpose Driven — Connection to community or a cause

Youth-centered Marketing

& Gen Zers (11 to 26yrs) want companies to be honest,
transparent, down-to-earth, and authentic.

Long-term Influencer Partnerships

Human - Authentic - Conversational - Humor, vulnerability
and honesty

Story Driven Content

Al Generated Content
A~ Writer, Jasper, Grammarly Business, Writesonic, Rytr,
Peppertype.ai, Semrush, Anyword, Simplified, ChatGPT

SERP — Featured snippets, dub zero (FAQ, Bulleted List,
Numbered List, 'I"ables'a’.nq Videos)s * *

e s *

pia@scientiamassociates.com ..
scientiamassociates.com . ¢
calendly.com/piaciviletti . « » ¢

= Chicken and Rice. Chicken and rice are prime ingredients in many dog foods, and
these mild foods sit well on upset canine stomachs. ...

» Shredded Chicken. Shredded chicken is easy on upset stomachs and acts as a huge
eating incentive for dogs with decreased appetites

« Pumpkin

= Bone Broth

= Baby Food.

hitps./iwww.akc.org Nutrition » General Nutrition

Five Foods to Feed Your Dog When He's Sick

) .|
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Podcasts — Rising 20 million each year
Audio Advertising

& 81% of podcast listeners take action after

hearing audio ads on their favorite shows
Smart Speaker Advertising

Smartspeakerowners
Compared to ads you hear in other places,
would hearing an ad on a smart speaker make you....?

No Leas kely to
difference consider a brand

Smart speaker l
owners who

heard an ad ona |

smart speaker |

I

Base: OWn 3 St specker

ONLINE g
PODCAST WITH
Mr. Squirrel

pia@scientiamassociates.com
scientiamassociates.com
calendly.com/piaciviletti



65% are visual learners

93% of all communication is visual

180% more engagement on posts with images

80% colored visuals increase desire to read content

85% more apt to buy a product after watching a video

Our brain processes visuals 60K times faster than text

https://venngage.com/blog/marketing-psychology

Interactive Content Marketing

Quizzes, Games, Calculators, Polls, Virtual Reality, Surveys, e
Dynamic Presentations, Explainer Videos, Simulations, Software

. o
Demos, Image Sliders, Interactive Maps, Infographics .
80 0n @ 8 & =0

Molecular Biology

Which of the following
enzymes convert glucose
into glucose-6-p during
glycolsis?

ENERGY OVER THE YEARS
DIIII3II3I3333333D>
el == ¢==li 4

KOCHHOMES  pPARTNERSHIP BY THE NUMBERS

Koch Homes

2 Fructokinase
Years of Experience

Hexokinase

PEP carboxykinase

)).)))))))))))))))

MAJOR SOURCES OF RENEWABLE ENERGY

Piruvate Carboxylase

Scuthen Dt M P, Shnagate Foes,Stame M, Syeg Coek ey Fanms
Wesley Wosds, Westeocke, Willams Woods, W Fas, Widowegt




Data Privacy

pia@scientiamassociates.com
scientiamassociates.com
calendly.com/piaciviletti
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Sclentiam Assoclates

Partnering with Entrepreneurs and Small Companies for
Branding, Websites, Graphics and Marketing

pla@scientiamassociates.com
scientiamassociates.com

W‘A'\ calendly.com/piaciviletti
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WHAT ARE WE TALKING ABOUT?

I. Wordpress, what is it?

- CMS
y * Self Hosted Vs Hosted
L © 2. Pros
) o *
o * Open Source
o
e * You own the site
L
WK * Flexible
p & *
o 3. Cons

.« o * Updates
'. . * Setup N

WEB CREATIONS
......
- L4 .
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CMS (Content Management System)

Backend Management of all pages,
posts, products, media, etc.
No Coding Necessary

Self Hosted Vs Hosted

Self Hosted - You Choose the hosting
and install Wordpress

Hosted — Wix, Weebly, Squarespace,
Shopify

WORDPRESS

M

WEB CREATIONS
......
. v 0
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SELF-HOSTED COMMUNITY, PLUGINS,

® You own your own Site

. e |f the hostis bad you can ‘”p mm

. move it
. ® More control over . .
o * . e Tons of people on it as 43% of sites use
: . settings i+
» o * I
'. '. . m e Tons of themes some generic and page
¢ . builders up to specific themes for
e o Freeasitis opensource specific companies
p & ¢ - - .
. - e Tons of new integrations and plugins
o *
o ﬂm””” everyday to tackle most all website
s ¢

needs.

e e Blogs, Ecommerce, Courses, Social
T . .
: Media Sites NM

e Developers can do more with it /EB CREATIONS” *
o VEBCH

’
.qt‘.. _--O...
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CONS

UPDATING

® You have to keep up with

website updates for
security and feature

purposes.

e Anybody can press the

update button?

e What happens if the

update breaks your site?

.
.
. v " *
» -

SETUP

e Have to get hosting.

e Figuring out the best plugins.

e Learning curve for some of the backend
processes

e Not every plugin works well with every
site.

e Multiple developers to M
deal with. N

WEB CREATIONS
....'
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e 0" P
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THANKS!

JnM Web Creations

Learn more: jnmwebcreations.com
josh@jnmwebcreations.com

(928) 458-0392
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WEB CREATIONS


mailto:josh@jnmwebcreations.com
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CHRISTINA MARIE ANDERSON

Wandersoul Co
Web Development

Learn more: wandersoulco.com
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THE BENEFITS OF USING ELEMENTOR
FOR YOUR WORDPRESS WEBSITE




WHAT IS ELEMENTOR?

'.:‘:..; - Elementor is the #| Page Builder for WordPress, '- .:.',.','.
+++"  that gives developers and DIY-ers alike the e

o2 flexibility and creative freedom to build any

*...  website you can dream up.
BUEEATTICEECIAINS
..... o:::.:‘:.. ‘::.o-:
0000 e YY LA ° o
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THE BENEFITS OF ELEMENTOR et -
:::. . Text Here
SPEEE |
o0’
0835 @ /{
;'-."':'. »
poo s’ |
..C.'
‘.‘.‘.'- EASY TO USE
ETALAAY



EASY TO USE Rt

e Visual/Drag + Drop Editor
e No Code Necessary
e Integrates with the tools you’re already using

.. o Responsive Design Features (aka it will look
L good on your phone, too!)
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EASY TO OPTIMIZE R

e \What is website optimization?
e Why is it important?

e What’s the best way to optimize Elementor?
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EASY TO UNDERSTAND

e Anyone can use it
e NoO prior experience necessary

e Easy to get started
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HELLO!

Website Design - SEO - PPC
For Local Service Companies

SCAN ME



SEO ERLACLRRRE LA
SEARCH ENGINE OPTIMIZATION

Dictionary Definition:

The process of maximizing the number of visitors to a
particular website by ensuring that the site appears high
on the list of results returned by a search engine.
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ON PAGE SEO IRttt

On-page optimization or things you can do with your
website to rank higher in search results.

URL - domainname.com/detroit-roofing
Metadata - Titles and Descriptions
Heading Tags (H-tags)

Alternative Text also called Alt Tags
Internal Links

Page Speed

. (]
.
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KNOW YOUR CUSTOMER Rt

When optimizing and writing content for your website you need to
understand who you are writing copy for.

e Have a Buyers Persona or multiple
e Solve their (the buyer) problems

e WIIFM Radio

....
. « s v
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KNOW YOUR COMPETITOR i s

Competitor Research

To really rank higher in search results you have to know what your
competition is doing, and you have to do it better.

Use tools to find what your competitors keywords are, and how they
are using those keywords.

e Semrush

e \Woorank

e SpyFu

.
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THE WORDS YOU USE T

SEMRUSH recently analyzed over 23,561 texts ranging in Google’s
top 10 results. They found that the lowest-scoring texts had two
things in common: They were too long or too complex.

In fact, 41% of low-scoring texts used words that were too complex.

According to the US Department of Education, 54% of
adults have a literacy below 6th grade level.

.
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THANK YOU!

Y\ Bartholon

Learn more: ALLBMG.com

Or scan the code with your camera

SCAN ME




