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WORK FOR YOU

~ LIVEINTERACTIVE WEBINAR

- Get ReIeV'ant, Proven Advice and Insights |
from Live Humans in Real Time




HELLO!

Website Design - SEO - PPC
For Local Service Companies
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SEO ERLACLRRRE LA
SEARCH ENGINE OPTIMIZATION

Dictionary Definition:

The process of maximizing the number of visitors to a
particular website by ensuring that the site appears high
on the list of results returned by a search engine.
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UGS R

On-page optimization or things you can do with your

website to rank higher in search results.
e URL - domainname.com/detroit-roofing

e Metadata - Titles and Descriptions

e Schema markup, also known as structured data, is the language
of search engines, using a unique semantic vocabulary

e Heading Tags (H-tags)

e Alternative Text also called Alt Tags
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e Page Speed



KNOW YOUR CUSTOMER Rt

When optimizing and writing content for your website you need to
understand who you are writing copy for.

e Have a Buyers Persona or multiple
e Solve their (the buyer) problems

e WIIFM Radio
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KNOW YOUR COMPETITOR i s

Competitor Research

To really rank higher in search results you have to know what your
competition is doing, and you have to do it better.

Use tools to find what your competitors keywords are, and how they
are using those keywords.

e Semrush

e \Woorank

e SpyFu
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GOOGIE E-E-A-T UPDATE

E-A-T gets an extra E for Experience

. Experience: First-hand knowledge or use
. Expertise: In-depth subject proficiency
. Authoritativeness: Credibility and recognition

. Trustworthiness: Accuracy and reliability
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UPDATED GOOGLE GUIDELINES: SRSt

. Original, helpful content: Encourage unique, informative, and
user-focused material

. Diverse formats and sources: Acknowledge value in different
content types and various expert perspectives

. People-first content: Prioritize user needs, accessibility, and
understandability in content creation
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Google Business Profile: Your Local SEO Powerhouse

e Essential for local search visibility.
e Update regularly with accurate business information.
e Leverage customer reviews and Q&A for engagement.

e Post to GBP just like you would any Social Network

.
¢« v °
.« ®
......
« e O



LOCAL CITATIONS TR

Directory Citations: Building Your Online Presence

Consistency is key: Ensure NAP (Name, Address, Phone) is uniform

* -~ across all directories.

Choose relevant directories for your industry (e.g., Houzz, Angie’s
List, Nextdoor, Judy's Book, etc..).

Regular audits to maintain accuracy and relevance.
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Analytics in SEO: Unlock insights into user behavior and website
performance to refine your SEO strategy.

- Key Metrics: Focus on Organic Traffic, Bounce Rate, and Conversion

- Rate to evaluate and enhance user engagement and content
effectiveness.

Data-Driven Decisions: Utilize tools like Google Analytics and
SEMrush to analyze trends, adjust tactics, and continuously improve
your SEQO approach.
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THANK YOU!

Y\ Bartholon

Learn more: ALLBMG.com

Or scan the code with your camera

SCAN ME




AUTOMATION FOR AN

EFFICIENT BUSINESS

WEB CREATIONS




e Automation is the use of technology to perform tasks where human input is minimized.

: WHAT WE THIVK OF |
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WHAT WEEBSITE AND ONLINE

AUTOMATION IS ~
N

Creating an automatic process for the tedious tasks you do online
everyday.
Website forms that send the information to you or adding someone

to your mailing list ROb
O

Time and labor saving to be able to focus on other things




WHAT CAN BE AUTOMATED

e Tedious tasks that are done the same way every

- time

E i’ o Tasks that have a specific online workflow that can
: ‘o " be mapped out in very specific steps

.u .- * o Processes that require data management, filtering
..o ‘- . and doing specific tasks based on the data

: '. L e Data entry that may pull from a google sheet or

'. . something comparable online

; . ' e Social Media tasks J | ‘
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Save Time

Save Money

Focus on things you like to do in your
business

Less of the tedious annoying tasks

No human error

WEB CREATIONS



Ecommerce site Automation Workflow: We want to give everybody
who bought twice in the month a special coupon code

Automatically input Create an email in your
Add all orders Filter all orders to d email software that
for the Month to find only email Create a custom coupon code name

: pulls in the email
and amount into
addresses that are coupon code name ecommerce site address and coupon
Spreadsheet on the list twice . code and sends to the
and create it ) .
customer in an email.

oe * Login to Email Automation Workflow: We make everyone login when
'.', . they come to our free kids play area

Find the month on login add Also add created Create an email in
i nlogin a or . i i . .
logged in ant-i g ) tag to the email your er.nall sefvice email to all with
create a subscriber update email to that had| d specifically for that th and
. . at had logge at montn an
tag for :jhe month el ser e _ jeJ¢) those who came
and year

Send mass

in that month

year tag




THANKS!

JnM Web Creations

Learn more: jnmwebcreations.com
josh@jnmwebcreations.com

(928) 458-0392
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mailto:josh@jnmwebcreations.com
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6 WAYS T0 INCREASE
WEBSITE CONVERSION IN 2024
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LACHAPELLE e

DESIGN g

Social

LaChapelle.com
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KEEP THINGS SIMPLE
AUOID CLUTTER

«
.
c".
. v
. .

"""""
. -
......
[ ]
oo
"""""""



L ee00000 000000 o000t L .
000 e
P o0 [
. cee :.‘..“"‘:.‘.ooo
. ® ...' .. ..'.......0
.0... o0 ® oo o o
ol... o ® oo *°
.
L4

.
N

You've got only 5 seconds to make a first impression
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Live S0t Beraking M. & Maumcam of (rterismerant

Scoot McNairy Top 3300

* Explore More

Child Stars, Then and Now

A Contact Infe: .

6 WInS & 14 maTunstsns. See mare awdeds

Share tve

A Horror Fan's Guide to
‘Candyman'
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Cards | Offers | Sign In

MOVIES TMEATERS + TICKETS MOVIE NEWS JOIN FANDANGO

BUY MOVIE TICKETS

SEE ALL MOVIES

Bullet Train (2022) Nope (2022) DC League of Easter Sunday Thot: Love and
SuperPots (2022) (2022) Thunder (2022) of Gru (2022)

FEATURES
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How does this increase conversion? el
o O

When there are fewer elements on the page visitors are
less likely to get sidetracked and more likely to focus on the
main message.

This can lead to higher conversion rates and better results
for your business.
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FOCUS ON USER EXPERIENCE
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Did you know that if a website has a poor user experience up
to 89% of visitors will switch to a competitor's website?
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PERFORMANCE OPTIMIZATION

Measure page loading time by using
Google's PageSpeed Insights tool
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CREATE A RESPONSIVE DESIGN

VL

Mobile
Optimization
is KEY!

Large, easy to ~ .- Smart image
’ AR croppin
read fonts e - pPping
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Al: Chatbots o0 O
e 0 00®

nneXion®  Blending Systems ~ Training  Sustai

We're ready to formulate for your success.
And it starts with the ink.

Let's Get Formulating

D -
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Al: Chatbots

R We're ready to formulate for your success.
And it starts with the ink.
o - Hi there §

Welcome to our website.

Ask us anything J%
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Al: Chatbots

. DTE Bank Assistant DTE Bank Assistant

Hi! I'm a virtual assistant,
How can I help you
today?
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How does this increase conversion?

By prioritizing UX businesses can create a seamless and
enjoyable online journey for their users leading to higher
engagement increased customer satisfaction and
ultimately improve conversion rates.

In addition, responsive design has a positive impact on
search engine rankings.
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DESIGN WITH THE USER IN MIND
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WIIFM

What Is In It For Me
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Supercharged for pros.

The most powerful MacBook Pro ever is here. With the
blazing-fast M1 Pro or M1 Max chip — the first Apple
silicon designed for pros — you get groundbreaking
performance and amazing battery life. Add to that a

stunning Liquid Retina XDR display, the best camera and
audio ever in a Mac notebook, and all the ports you need.
The first notebook of its kind, this MacBook Pro is a beast.

From $1999
LACHAPELLE
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How does this increase conversion? 00
. s O
It improves usability by providing a consistent and user- S

friendly interface across different devices. Users will be able
to navigate and interact with the site easily.

It increases their engagement and likelihood of conversion.
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YOUR CONTACT INFO SHOULD BE
EASILY VISIBLE
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IT"S TIME
FOR HIKING

LOREMIPSUM DOLOR

READ MORIE
Levem ipsum G0loc ST Smmet, CeASECteter Oipi-
SN OO, 504 80 Iimad Bompar Inciddunt vt
Jodave ot dolore magna.
=y

Above the Fold
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(BPROBLOGGER Join our Eacet

Start Here Blog Podcast eBooks Resources Jobs Courses | search

\
.

Since 2004, ProBlogger has been the home for bloggers wanting to
and their blogs, and then go professional to
. We've got close to 8,000 posts with blogging
advice, tips, and in-depth tutorials alongside the latest blogging

trends.

gl Become a ProBlogger
)
==
w

TELL ME MORE

f L ® in )l & )| N JOIN OUR COMMUNITY OF 300,000+ BLOGGERS!
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How does this increase conversion? 00

e O

Being able to find your location or phone number is key to L

contacting you.

If people have to search you may lose them.
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Iy
MCAninch

Dedicated

To the successof our people.
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= Menu Watches World of Rolex Store Locator Q Search  Q Your selection

NEW WATCHES 2022

ROLEX WATCHES
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AVAILABLE NOW FOR $19.99

15 WINDOWS MAC LINUX "% NINTENDO SWITCH

P PLAYSTATION 4 M XBOX ONE
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How does this increase conversion? 00
s« O

Not only will these visuals catch your target buyer's eye but S

they'd also show what's under the hood which helps you
gain their trust.
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Important SEO practices for small business websites are: - ','.
1. Completing your Google My Business Profile. | ',..'
v 0 O
2. Researching keywords and key phrases. e
3. Creating original and relevant content enriched with given keywords. .
4. Interlinking relevant content to improve UX and page indexing.
5. Building external links.
6. Optimizing images for image search results.
7. Filling in meta tags
LACHAPELLE
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How does this increase conversion? 00

s« O

By leveraging the various facets of SEO - from keyword S

research and link building to content optimization and
technical SEO businesses can ensure that their website is
visible in the search engine results pages and drive more
traffic to their website thus potentially leading to
conversions.
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Social

Book a 30 minute call to talk about how your website can drive results
https://calendly.com/suelachapelle/30-minute-consultation
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https://calendly.com/suelachapelle/30-minute-consultation

