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33% do not return to website with too much content

80% leave websites with a poor display on their devices

Just about 50% measure a brand’s credibility by its website design

2 out of 3 engage more with well designed content

94% judge a site based on its responsive design

How Do Users React to Bad 

Design?



Design Your Business 

Website 

With The User In Mind
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WIIIFM
What Is In It For Me







Use consistent branding

0

2





Make Your Call to Action 

Stand Out
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Include 

Testimonials
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Design With Accessibility 

in Mind

0

5
According to the Harvard Business Review 81% of customers attempt to solve issues 

with a product before reaching out to a live representative. 91% of people also 

said that they would use a knowledge base if it can satisfy their needs.







Key information above the 

fold
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Create Landing Pages
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Use Video To highlight 
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Optimize for search 

engines
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1. Google Search Console and Google Analytics set up and access

2. Install and Configure an SEO Plugin if you are using Wordpress

3. Create and Submit a Sitemap

4. Create a Robots.txt File

5. Make Sure Google Can Index Your Website

6. Identify competitor keywords

7. What Are Your Main ‘Money’ Keywords

SEO Checklist



Keep mobile users in mind
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Book a 30 minute consultation
https://calendly.com/suelachapelle/30-minute-consultation

https://calendly.com/suelachapelle/30-minute-consultation


Make your website 
work for you
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WELCOME!

Robert Coxe

          robcoxe@silphiumdesign.com
814-775-0005

silphiumdesign.com



Blog (Weblog) = a informational website or online journal that 
displays posts by one or more entities and has links to 
comments on those posts.  These posts can contain text, 
images, videos, or links to other pages and posts.

What is a Blog?



After your website is launched, work can begin on your blog.  
A blog is like weaving a net.  The more knots (posts) in the 
net, the more users you can attract to your business and 
convert. 

When to Create a Blog?



● Drives website conversions.
● Establishes you and/or your company as an authority in 

your subject/industry.
● Develops interactivity and relationships with your 

customers and encourages engagement.
● Reinforces your brand.
● Differentiates your business from your competitors.

Benefits of a Blog



● Blogs have a longer lifespan than ads, are considered 
effective by marketers and may provide the biggest return 
on investment.

● However, it can take 6-12 months to see the investment.
● Be sure to add clear call-to-actions to the blog posts in 

order to drive the engagement and get conversions.

Drives Conversions



● Content from your blog can be used to provide social media 
content.

● Make sure you adapt the blog content to the format of the 
particular social media you are using.

● You can use an RSS feed to automatically send blog 
posts as emails, newsletters, and to selected social media 
channels.

Social Media Content



Social Media Channels
● Social Media

● Facebook/Instagram – PeerTube/Pixelfed
● X (Twitter) – Mastodon
● Pinterest
● Linkedin
● Quora/Reddit

● Other Sites
● Wikipedia/Medium



● A blog post can provide more information about a particular 
topic than an ad can.  With a blog you can:

● Answer Frequently Asked Questions
● Provide News and Information on the company
● Can build credibility/authority and show you know your 

industry building trust.

Builds Trust



● A blog can spotlight the differences of your company 
versus your competitors.

● Having consistent blog posts can reinforce present your 
brand and company to your target audience/market.

● Use keywords related to your companies products/services 
to help communicate your message effectively.

Differentiate/Reinforce



● It can take a lot of time to rank on Google and get traffic.  
● About 4-6 months (~75 posts) or more depending on 

your niche.
● It takes a lot of consistency and persistence.
● You have to believe you will get there.
● The competition can be fierce for rankings.
● You have to promote your blog outside of your site.

Drawbacks of a Blog



AI – Chat, Bard, Bing
Artificial Intelligence (AI) is making its ways into the world of 
blogging.  It is yet to be determined what affect this technology 
will have.  A personally written blog will have more expression of 
your business.  However, if you use this technology:

● Make sure the information generated is accurate.

● Use the text generated as a suggestion and go from there.

● Make sure you know where the information came from.



– Ryan Robinson (has a guide to blogging and free 
tools you can use).  (https://ryrob.com)

– Searchvolume.io
– Google Trends (trends.google.com)
– Answer Socrates (answersocrates.com)

Resources

https://ryrob.com/


● McMullen House Garden Shop Blog
– A blog about native plants, butterfly gardening, and 

the relationships of butterflies to plants.
– https://shop.mcmullenhouse.com
– 2.5 years old and has about 210 blog posts

Example of a Blog

https://shop.mcmullenhouse.com/


1. McMullen House: combine information about butterflies 
and their host plants along with the location.  Look for places 
where you can combine two or more products together in a 
post to produce more interest.

2. Use Google Trends to find topics that are gaining in 
interest, where, and when.

3. Follow E-E-A-T – Experience, Expertise, Authoritativeness, 
and Trustworthiness

Robert’s Blogging Tips



● Contact Silphium Design LLC
– 430 E Main Street, Titusville, PA 16354
– robcoxe@silphiumdesign.com
– https://silphiumdesign.com
– 814-775-0005  

Questions/Comments

https://silphiumdesign.com/


Automation For an 
Efficient Business 

Save Time and Money



What is automation?
● Automation is the use of technology to perform tasks where human input is minimized.

What we think of



What website and online 
automation is

● Creating an automatic process for the tedious tasks you do online 

everyday.

● Website forms that send the information to you or adding someone 

to your mailing list

● Time and labor saving to be able to focus on other things



What can be Automated

● Tedious tasks that are done the same way every 

time

● Tasks that have a specific online workflow that can 

be mapped out in very specific steps

● Processes that require data management, filtering 

and doing specific tasks based on the data

● Data entry that may pull from a google sheet or 

something comparable online

● Social Media tasks



Why Should I Automate

● Save Time

● Save Money

● Focus on things you like to do in your 

business

● Less of the tedious annoying tasks

● No human error



Automation Examples
• Ecommerce site Automation Workflow: We want to give everybody 

who bought twice in the month a special coupon code

• Login to Email Automation Workflow: We make everyone login when 

they come to our free kids play area



Thanks!

JOSh Collier

JnM Web Creations
Learn more: jnmwebcreations.com
josh@jnmwebcreations.com
(928) 458-0392
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