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I have a website. Now what?

W  E  B   H  E  A  D  S    U  N  I  T  E  D     |    MAY 25, 2023

Lisa Renshaw
Business Consultant, StoryBrand Guide
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● Merchant Services
● Marketing & Advertising

○ Websites, Domain names
○ Promo Products
○ Print and Signage
○ Email addresses
○ SEO & SEM
○ Email Marketing
○ Google AdWords
○ Social Media Management
○ Facebook Advertising
○ Other Paid Advertising

● Insurances, Warranties, 
Legal/Accounting fees

● Technology Updates
● Client Gifts
● Equipment
● Travel and Lodging
● Office Supplies
● Janitorial Supplies and Sanitation
● Breakroom Expenses
● Food & Beverage
● Clothing & Apparel
● Software (POS, Scheduling)

BUSINESS EXPENSES
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BEFORE SMB1990
• RUN BUSINESS
• YELLOW PAGES
• NEWSPAPER
• WORD OF MOUTH

TODAY
• WEBSITE 
• DOMAINS 
• EMAIL
• MOBILE OPTIMIZATION 
• SEO
• SOCIAL MEDIA 
• SEM
• BLOG & CONTENT  
• REVIEW SITES
• ECOMMERCE
• WORD OF MOUTH 
• RUN BUSINESS
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Small businesses in the US spent 
an average of $24,000 on digital 
marketing annually.
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WHAT IS DIGITAL 
MARKETING

“The marketing of products or services using 
digital channels to reach consumers.” 
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 What’s it built on, is it a software platform AND host 
 that takes performance seriously?

 How fast does your site load?

 Do the graphics make sense and align with your content?

 Is it user friendly

 Do you have clear calls to action?

WEBSITE ARCHITECTURE

Lisa Renshaw
BluDoveDesigns.com
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47% of 
individuals 
expect the 
loading time of  a 
web page to be 
either 2 seconds 
or less

Did you know?
Google ranks you on your load time, speed and responsiveness?
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Clear sense of branding

Content is easy to read
Very visual – great use of stock 
photography
Responsive design – Great user 
experience across all devices

Interactive
Information for both existing & 
potential clients

Lisa Renshaw
BluDoveDesigns.com

Why this site works
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Lisa Renshaw
BluDoveDesigns.com
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Websites that load 
slowly result in 

2.6 billion dollars loss in 
earnings per year

https://www.renolon.com/responsive-web-design-statistics/
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 Foundational SEO 

 SEM / Search

 Google Business Profile

 Paid Ads & Organic Search

Exposure & connection

Lisa Renshaw
BluDoveDesigns.com

13

 When is the last time you reviewed your Google 
 Analytics Stats and do you understand them?

 Networking

 Sponsoring

 Text & Email Marketing

Exposure & connection

Lisa Renshaw
BluDoveDesigns.com
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 Social Media

 Testimonials and Reviews

 Print Marketing

 Word of Mouth

Exposure & connection

Lisa Renshaw
BluDoveDesigns.com

It’s Spring 
Tune-Up Time!

Call for an appointment! 

352-375-8555
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Thank you!

Connect with me:
lrenshaw@bludovedesigns.com
www.bludovedesigns.com
Phone: 352-275-5813

Helping small businesses understand their 
options and connect with their audience

Lisa Renshaw
Business Coach, Designer, Content Writer
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http://www.bludovedesigns.com/


Chatgpt
Content, seo 
& strategy

February 16, 2023

Hau shahl I wraht 
yauhr ESS-ee-oh 
frendlee cahntent?
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What’s the fuss? What is it?

cc@ideatreesolutions.com



Generative AI? What?

cc@ideatreesolutions.com



What is chatgpt

cc@ideatreesolutions.com

ChatGPT is a chatbot developed by OpenAI and launched in November 2022. It 
is built on top of OpenAI's GPT-3 family of large language models and has been 
fine-tuned using both supervised and reinforcement learning techniques. 

(From ChatGPT, https://chat.openai.com/chat)

TRANSLATION:

A chat bot that can “understand” natural language and provide human like 
responses.



Under the Hood-ish

02
What’s going on in ChatGPT? Can it REALLY work for me?

cc@ideatreesolutions.com



cc@ideatreesolutions.com

You should know…
The (incomplete) list of computer science core concepts:

1. Kiss: keep it simple stupid
2. Don’t Reinvent the wheel

3. Computers are stupid
4. Garbage in = garbage out



cc@ideatreesolutions.com

Let’s Talk data bias

Generative AI lives off of language models and data. As concept 4 states, 
it’s only going to be as good as the data fed into it. 

All data has bias!



How To use ai effectively
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Tips and Tricks

cc@ideatreesolutions.com



Some tips…

cc@ideatreesolutions.com

1. Strategize how to use ai
2. Ask in different ways
3. Understand limitations
4. Quality assurance
5. Be flexible
6. Be mindful of how quickly 

Data is being updated



Generative AI apps!
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Apps, tools, and utilities all powered by AI!

cc@ideatreesolutions.com



AI productivity tools (by Category)

cc@ideatreesolutions.com

● Content creation (Copy.ai, Jasper, Surfer)
● Text enhancement (Grammarly, Wordtune, 

Hemingway)
● Image generation (neural.love, Stable Diffusion, DALL·E 

2, Illustroke)
● Note-taking (Mem)
● Video creation (Fliki, Synthesia)
● Transcription (Otter)
● Slide decks and presentations (Beautiful.ai)
● Research (genei)

https://zapier.com/blog/best-ai-productivity-tools/#copyai
https://zapier.com/blog/best-ai-productivity-tools/#jasper
https://zapier.com/blog/best-ai-productivity-tools/#surfer
https://zapier.com/blog/best-ai-productivity-tools/#grammarly
https://zapier.com/blog/best-ai-productivity-tools/#wordtune
https://zapier.com/blog/best-ai-productivity-tools/#hemingway
https://zapier.com/blog/best-ai-productivity-tools/#hemingway
https://zapier.com/blog/best-ai-productivity-tools/#neural-love
https://zapier.com/blog/best-ai-productivity-tools/#stable-diffusion
https://zapier.com/blog/best-ai-productivity-tools/#dalle2
https://zapier.com/blog/best-ai-productivity-tools/#dalle2
https://zapier.com/blog/best-ai-productivity-tools/#illustroke
https://zapier.com/blog/best-ai-productivity-tools/#mem
https://zapier.com/blog/best-ai-productivity-tools/#fliki
https://zapier.com/blog/best-ai-productivity-tools/#synthesia
https://zapier.com/blog/best-ai-productivity-tools/#otter
https://zapier.com/blog/best-ai-productivity-tools/#beautifulai
https://zapier.com/blog/best-ai-productivity-tools/#genei


Final thoughts!

cc@ideatreesolutions.com



Thank   you!



QUESTIONS? Contact ME!

Christopher Castiglione
Idea Tree Solutions
Ideatreesolutions.com
cc@ideatreesolutions.com
(586)991-1549

mailto:cc@ideatreesolutions.com


Hello! I’m…

Erik Soper

Clarity Business Design

Learn more: https://ClarityBusiness.Design



Getting Traffic

For Sure



Your Website Should…

1) Hold Attention

2) Engage Visitors by Providing Value 

3) Present Opportunities to “Buy-In”
4) Inspire & Measure Actions

5) Nurture Your Prospects & Clients



“I’ve got a decent website…

“Where’s my traffic?”

The next challenge



Let’s say that a 
Candy Bar
Represents an
Opportunity to
serve a client.

Consider the Candy Bar



How might you get 
more candy bars…

The Question…



…to resell?

The Question…



From a 
Grocery Store?
(High Cost; May go on sale)

Sourcing the Candy Bar



From a Vending 
Machine?
(Medium cost; Usually Works)

Sourcing the Candy Bar



From a Claw 
Machine?
(Low cost; Skill-Based; Variable Chance)

Sourcing the Candy Bar



The Vending 
Machine

The Answer…



Advertising is like a
Vending Machine.

Marketing is like a Claw
Machine.

Create Your Own Machine



So What’s Next?



– Pull 10% of Gross Revenue 
Aside
– Start Buying Traffic on
Google or Facebook
–Measure Your C.A.C.



How Much Should 
Your C.A.C. Be?



C.A.C. = Customer Acquisition Cost

– Target of 10%-30% of Gross Profit
– Consider ALL Marketing & Advertising Expense
– Divide by New Clients



Thanks!

Erik Soper

Clarity Business Design

Learn more: https://ClarityBusiness.Design


