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Keep Things Simple
AvoiD Clutter
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You've got only 5 seconds to make a first impression









How does this increase conversion?

When there are fewer elements on the page visitors are 
less likely to get sidetracked and more likely to focus on the 

main message. 

This can lead to higher conversion rates and better results 
for your business.



Focus on User Experience
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Did you know that if a website has a poor user experience  up 
to 89% of visitors will switch to a competitor's website? 



PERFORMANCE OPTIMIZATION

Measure page loading time by using
Google’s PageSpeed Insights tool



CREATE A RESPONSIVE DESIGN



AI: Chatbots



AI: Chatbots



AI: Chatbots



How does this increase conversion?

By prioritizing UX businesses can create a seamless and 
enjoyable online journey for their users leading to higher 

engagement increased customer satisfaction and 
ultimately improve conversion rates.

In addition, responsive design has a positive impact on 
search engine rankings.



Design With the user in mind
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WIIIFM
What Is In It For Me





How does this increase conversion?

It improves usability by providing a consistent and user-
friendly interface across different devices. Users will be able 

to navigate and interact with the site easily. 

It increases their engagement and likelihood of conversion. 



YouR Contact  Info Should be 
Easily visible
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How does this increase conversion?

Being able to find your location or phone number is key to 
contacting you.  

If people have to search you may lose them. 



Use Visuals Effectively
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How does this increase conversion?

Not only will these visuals catch your target buyer's eye but 
they'd also show what's under the hood which helps you 

gain their trust.



SEO
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Important SEO practices for small business websites are:

1. Completing your Google My Business Profile.

2. Researching keywords and key phrases.

3. Creating original and relevant content enriched with given keywords.

4. Interlinking relevant content to improve UX and page indexing.

5. Building external links.

6. Optimizing images for image search results.

7. Filling in meta tags



How does this increase conversion?

By leveraging the various facets of SEO – from keyword 
research and link building to content optimization and 

technical SEO businesses can ensure that their website is 
visible in the search engine results pages and drive more 

traffic to their website thus potentially leading to 
conversions.



Complimentary discovery session

Web
Print 

Digital
Social 

Book a 30 minute call to talk about how your website can drive results  
https://calendly.com/suelachapelle/30-minute-consultation

https://calendly.com/suelachapelle/30-minute-consultation


WELCOME!

Jeff Severson

J.T.S. Design, Inc.
Custom Web Development, WordPress 
Development, Responsive Web Design, 
eCommerce

Learn more: JTSDesign.com



CyberSecurity Stats

• Estimated 30,000 websites hacked daily

• 43% target small businesses

• Cyberattacks happen once every 39 seconds

• Average cost of a digital data breach in the U.S. is $200k



Why WebSite Security Is Important

• It can affect your brand and reputation

• It can affect your SEO

• It can affect your ability to accept credit cards

• It can affect your bottom line



● Unique passwords

● 14 characters minimum

● Include letters and numbers

● Upper and lowercase characters

● Include symbols

What can you do?

Enforce Strong Password Policies



● One of the most common attack vectors

● Core software

● Plugins and add-ons

● Server software

What can you do?

Out-of-date Software



● By email

● By text message

● By authenticator app

What can you do?

2 Factor Authentication



● Firewall

● CAPTCHAs

● Backup

What can you do?

Other Considerations



Thanks!

Jeff Severson

J.T.S. Design, Inc.
Website: https://jtsdesign.com 
Email: jeff.severson@jtsdesign.com
Phone: 845.338.5989

https://jtsdesign.com/
mailto:jeff.severson@jtsdesign.com
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Blog (Weblog) = a informational website or online journal that 
displays posts by one or more entities and has links to 
comments on those posts.  These posts can contain text, 
images, videos, or links to other pages and posts.

What is a Blog?



After your website is launched, work can begin on your blog.  
A blog is like weaving a net.  The more knots (posts) in the 
net, the more users you can attract to your business and 
convert. 

When to Create a Blog?



● Drives website conversions.
● Establishes you and/or your company as an authority in 

your subject/industry.
● Develops interactivity and relationships with your 

customers and encourages engagement (FAQs and News).
● Reinforces your brand and builds trust.
● Differentiates your business from your competitors.

Pros of a Blog



● It can take a lot of time to rank on Google and get traffic.  
● About 4-6 months (~75 posts) or more depending on 

your niche.
● It takes a lot of consistency and persistence.
● You have to believe you will get there.
● The competition can be fierce for rankings in popular 

subjects.
● You have to promote your blog outside of your site.

Cons of a Blog



● Content from your blog can be used to provide social media 
content (Facebook, Instagram, Linkedin, Pinterest, 
Fediverse Channels).

● Make sure you structure the blog content to the social 
media format.

● An RSS can automatically send blog posts as emails, 
newsletters, and to selected social media channels.

Social Media Content



My take on AI and Blogging
In the past month, I have taken a deep dive to produce blog posts 
using AI on the WebHeads Website and my own blog.  

Some information about me:

● Written about 1,200 articles on Wikipedia on Watersheds and 
about 12,300 edits to other articles on Geography/Science 
subjects.

● Have written around 250 blog posts on my own blogs w/out AI.

● Wrote scientific articles for the States of Delaware and 
Pennsylvania and peer-reviewed science journals.



The Big 4 AI Chatbots
There are four main chatbots and a lot of other specific use case 
AI chatbots.

● ChatGPT: 3.5 (free) and 4.0 (paid).

● Google Bard: connected to internet, general use.

● Bing AI: uses ChatGPT 4.0, but also DALL-E (good for images).

● Claude: Good for complex reasoning



Questions Answered about AI?
Answers to Questions often asked about AI:

● Does AI shorten blog post writing time? – Not really, but …
● It took me about the same time to make a post, but for 

somebody just starting out it could shorten the amount of 
time to write a post.

● Are the blog posts the same quality? – No.
● I would rank the posts produced about a 4 to 5 out of 10.  

Using just AI I could not get the posts to the same quality as 
what I am used to doing the research myself.



Observations about AI?
What I found from using AI:

● AI is great for blank page syndrome – If you are trying to get 
ideas for blog posts, outlines, or what to write about, I found 
that AI is excellent for this.

● It is all in the Prompt (The question you ask) – You can get 
better quality material by asking good specific questions.  
Essentially it is crap in, crap out.  Make sure you are specific in 
what you are asking.



● Prompts (The questions you ask)

● Be specific on what you ask.
● Take on a persona (Ex. You are a professor at the Parsons 

School of Design or Willis Lynn Jepson – CA botanist)
● Ask for clarification or more information on the 

information given.

Tips on Using AI - Prompts



Tips on Using AI – Best Uses 
● Be sure you vet and edit the information given

● Do not use the information verbatim – Take the information 
and then write it in your own words or paraphrase.

● Information given is often out of context or stilted.
● It helps to have two different versions of the same result – 

Bard will give three drafts (contrast and compare them).
● Be careful of hallucinations – some of the information an be 

made up.  Essentially if it does not make sense … (Good 
Prompts can help remediate this).



● AI is great for solving blank page syndrome.
● AI is excellent for blog title and outline ideation.
● Use the information provided with a grain of salt and be 

sure you know something about the subject.
● Follow E-E-A-T – Experience, Expertise, Authoritativeness, 

and Trustworthiness – All of this is dependent you, not the 
chatbot.

Final Thoughts on AI Blogging



● Do you need somebody to help you with blogging or 
using AI to produce content?

● Contact Silphium Design LLC
– 430 E Main Street, Titusville, PA 16354
– robcoxe@silphiumdesign.com
– https://silphiumdesign.com
– 814-775-0005  

Questions/Comments

https://silphiumdesign.com/

